NOVEMBER EDITION

Stay updated with our monthly newsletter, delivering insights,
success stories, and the latest developments in empowering rural
entrepreneurship.
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Following WeActs Mobilisation and
Awareness session at the Gujarat
Government's Tl in Ahmedabad in
October 2024, faculty members and
women students expressed interest in
visiting the WeAct Emporium at the
Entreprencurship Development
Institute of India (EDI) in November
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their exposure to entrepreneurship.
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including body lotion, soap, and
shampoo, ensuring these items are
visually appealing while attracting
sumers looking for both effective-
and  unique
presentation.
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WeAct organized a one-day Vocal for
Local exhibition in Salem and Mad:

Tamil Nadu, featuring products from
31 women entrepreneurs. The Madurai
event, inaugurated by  Shri. M.
Boominathan, MLA of Madurai South,

andseling diverse products,including

wte and  banana fiber bags

™ il bascd foods, organic toiletries,
520 stalls,

Attended by over 1000 visitors, the
exhibition garnered significant local
age and secured bulk

orders from Saraswathi N
College, marking a successful initative.
to empower women entrepreneurs
and promote locally

made goods.
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The  Gujarat  Govenments
Industrial Training Institute (ITi) in
hmedabad, has

¢ ding

overall
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WEBSITE DEVELOPMENT
for Akshatika Enterprise

WeAct launched a new website for Akshatika Enterprise, a platform showcasing
the unique jewellery crafted by the WeAct members. The site aims to highlight
thelr artistic creations, providing a space for these WeAct members' entrepreneurs
to promote and sell their designs while also empowering them through exposure
and economic opportunities.
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